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You Need A
 GO.AA.TA

6TH  WORKBOOK

A  b r a n d  m a r k e t i n g  s t r a t e g y  i s  a n  e x p l a n a t i o n  o f  w h a t  y o u y  a r e  t r y i n g  t o
a c h i e v e .  D e e p l y  r o o t e d  i n  y o u r  b u s i n e s s  o r  c a r e e r  a s p i r a t i o n s ,  y o u r
b r a n d  m a r k e t i n g  s t r a t e g y  o u t l i n e s  what  y o u  w a n t  t o  a c c o m p l i s h  w i t h
y o u r  m a r k e t i n g  e f f o r t s  .  W h e r e a s  y o u r  b r a n d  m a r k e t i n g  p l a n  o u t l i n e s
how  y o u  w i l l  d o  i t .  

Y o u r  b r a n d  s t r a t e g y  i s  t h e  W H A T .  
Y o u r  b r a n d  m a r k e t i n g  p l a n  i s  t h e   H O W  ( a l s o  k n o w n  a s  t h e  t a c t i c s ) .   
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What has changed? 
What new things do you need to be AWARE of? 

 
From your market to your target audience, your competitors

to your industry
...things are always changing. 
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What is your new  APPROACH? 
 

What new approach do you need to take to the new changes? 
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To know where you are
going, 

you need to know where
you have come from" 
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